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AFRICA THINKS HERE.
Cabanga is the Nguni word for to think. Every title in the network is named for the word for thinking in the
language of the market it serves - Moakanyi in Setswana, Kufunga in Shona, Fikiria in Swahili, Ganizo in
Chichewa, Ironu in Igbo.

That is not decoration. It is the editorial mandate stated in the masthead: this is written for people who read in
order to decide.



CABANGA AFRICA GROUP COMPANY PROFILE 2026

cabanga.africa Africa Thinks Here. 3

SECTION 01

THE GROUP
Cabanga Africa Group is an African-owned pan-African business media group, founded in 2017 and
publishing twelve regional business magazines and two specialist journals circulated across 24
African countries.

The Group was built to move business from strategic thought to decisive action. It started with a single magazine in
South Africa in 2017 and now operates twelve regional editions, each written inside the market it serves and
produced to one house specification. Behind them sits an advertising network sold at a single published rate, and a
contract publishing operation that produces magazines, newsletters, journals and reports for institutions under their
own mastheads.

“We build the platforms, intelligence, and digital systems that enable African
businesses to move from visibility to market leadership.”

WHAT WE SELL

THREE WAYS INTO THE NETWORK
Offer What it is Who it is for

01 Read Twelve regional editions and two specialist
journals

Business owners and decision-makers who need
market intelligence

02 Publish Contract publishing - your title, produced
by us

Institutions that need a publication but not a publishing
department

03 Advertise Paid space across the network at one
published rate

Brands and agencies buying African business
audiences

IN ORDER

HOW AN EDITION ENTERS A MARKET
1.  The market is chosen on trade weight, not population. Cabanga publishes where cross-border business is
actually done.

2.  The title is named in the language of that market, and the name always means a form of thinking.

3.  Editorial leadership is recruited inside the market, so the edition is written from within rather than reported
from outside.

4.  The edition is produced to the same house specification as every other: 235 x 300 mm, the same grid, the same
typography, the same pipeline.

5.  It joins the network rate card, so an advertiser can buy it alone or buy all twelve at one published rate.

Full detail: cabanga.africa/about.html

https://cabanga.africa/about.html
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SECTION 02

AT A GLANCE
Cabanga publishes three different numbers and does not use them interchangeably. A media
buyer should price against twelve and twenty-four.

12 2 24 28
REGIONAL EDITIONS SPECIALIST JOURNALS COUNTRIES OF CIRCULATION COUNTRIES OF REACH

Measure Figure Basis

Regional editions 12 The twelve operating markets, each with its own masthead

Specialist journals 2 The Probe Journal and BehaviourReport

Countries of circulation 24 Where the editions are distributed

Countries of reach 28 Where editorial leadership and contributors are sourced

Direct subscribers 15,000+ Built from zero since 2017

Business articles 10,000+ Published across the network since 2017

Downloads 1.8 million Across the network since 2017

Founded 2017 Starting with a single magazine in South Africa

THE THREE NUMBERS, READ CORRECTLY
Twelve is the number of operating markets. Each has its own edition, masthead and editorial leadership.

Twenty-four is the number of countries of circulation - wider than where the editions are produced.

Twenty-eight is the number of countries of reach, where editorial leadership and contributors are drawn from.
It is the widest of the three, and Cabanga does not report it as though it were the smallest.
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SECTION 03

THE PUBLICATIONS
Twelve regional business magazines, each named for the word for thinking in the language of its
market, plus two specialist journals.

Edition Market The name means Core sectors

Cabanga South Africa and Eswatini Nguni - to think Banking, manufacturing, real estate

Kufunga Zimbabwe Shona - to plan deliberately Agriculture, mining, manufacturing

Moakanyi Botswana and Lesotho Setswana - strategic
thinking

Mining, tourism, agribusiness, financial
services

Dhiladhila Namibia Oshiwambo - to think Energy, logistics, manufacturing,
commercial property

Fikiria East Africa Swahili - to think Fintech, logistics, agribusiness

Ganizo Zambia and Malawi Chichewa - thought Mining, energy, financial services

Hleketa Mozambique Xitsonga - to reflect Energy, logistics, tourism, trade

Ironu Nigeria and West Africa Igbo - to think deeply Fintech, manufacturing, digital services

Kanisa Democratic Republic of Congo Lingala - to think Mining, energy, infrastructure

Mufakir North Africa Arabic - the thinker Policy, governance, strategy

Okusima Angola Umbundu - to imagine Manufacturing, infrastructure, energy
transition

Yaada Ethiopia, Chad, Eritrea and
Somalia

Amharic - considered
thinking

Infrastructure, industrialisation, energy

INVESTIGATIVE AND ANALYTICAL

THE TWO SPECIALIST JOURNALS
The Probe Journal operates under the Motlhotlhomisi (Investigator) standard. It does not aggregate
announcements. It exists to audit the market, applying an objective corporate-finance filter to the socio-economic
and commercial realities of Botswana and the wider continent.

BehaviourReport is the Group's research platform. It is the source of the audience data reported in this profile,
always in aggregate, and never identifying an individual subscriber.

Full detail: cabanga.africa/magazines.html

https://cabanga.africa/magazines.html
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SECTION 04

REACH
Africa is not one market. Cabanga does not publish one title and call it continental - it publishes
twelve, each written from inside its own economy.

Circulation covers twenty-four African countries. Editorial leadership and contributors are drawn from twenty-eight.
Beyond Africa, the readership extends into Europe, Asia and Oceania.

NAMED ACTUALS

THE TWENTY-FIVE AFRICAN TERRITORIES
Angola Benin Botswana Cameroon Cote d'Ivoire

DR Congo Eswatini Gabon Ghana Kenya

Lesotho Liberia Madagascar Malawi Mauritius

Mozambique Namibia Nigeria Rwanda South Africa

Tanzania Togo Uganda Zambia Zimbabwe

Full detail: cabanga.africa/countries.html

https://cabanga.africa/countries.html
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SECTION 05

THE READERSHIP
Cabanga does not have a readership. It has a thinkership - its own word, chosen on purpose. A
reader passes the time. A thinker makes a decision.

The typical Cabanga thinker is a pan-African business owner: not simply an executive in one market, but the rarer
thing, someone who owns at least one business in more than one country. They hold interests across borders and
think continentally because they already trade continentally. More than 15,000 of them have been built from a
standing start since 2017.

Measure Figure Basis

Direct subscribers 15,000+ Built from zero since 2017

African territories 25 Named actuals, not estimates

In work 85% Founders, MDs, principals, managers, consultants

Hold a first degree 41% A further 8% hold a postgraduate qualification

Completed secondary education 68% A fully literate commercial base

Own their homes 70% 80% travel frequently

Downloads 1.8M Across the network since 2017

FIFTEEN SECTORS

THE INDUSTRIES THEY RUN
Energy and renewables · electrical and engineering contracting · construction and civils · mining and resources ·
logistics and transport · manufacturing and industrial supply · finance and investment · ICT · health and
pharmaceutical · agriculture and food · property · tourism · education · professional services · consumer brands.

Audience data provided by BehaviourReport.com, the research platform founded and operated by Cabanga Africa Group. Figures are
reported in aggregate across the network subscriber base; no individual subscriber is identified.

Full detail: cabanga.africa/thinkership.html

https://cabanga.africa/thinkership.html
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SECTION 06

PUBLISH WITH US
Contract publishing. Cabanga produces magazines, newsletters, journals, reports and annuals on
behalf of institutions - published under your name, carrying your authority, run on the engine that
already produces twelve titles of our own.

Most institutions that need a publication do not need a publishing house. They need the output of one. A document is
finished once; a publication has to arrive again, on time, at the same standard, indefinitely. That difference is the
whole service.

What you own What we carry

The masthead and the name. The editorial direction and the
final word on it. The subscriber list and every record in it. The
archive. The commercial rights, including any advertising sold
into your own pages.

Editorial planning and commissioning. Writing, editing and
fact-checking. Design, layout and the house grid. Print
specification, proofing and production management. Digital
build, distribution - and the deadline itself.

EACH DOES A DIFFERENT JOB

THE FIVE INSTRUMENTS
Instrument Typical extent Typical frequency Lead format What it is for

Magazine 32-64 pages Monthly or
quarterly

Print and
digital

Building standing with people who do not have to read
you

Newsletter 4-12 pages Weekly or
monthly

Digital-first Keeping a named audience in contact between larger
moments

Journal 48-96 pages Quarterly or
twice a year

Print and
digital

Establishing the client as the reference in its field

Report 24-120 pages One-off or
annual

Print and
digital

Settling a record in a form built to be cited

Annual 64-160 pages Annual Print-led Earning shelf life, the rarest commodity in print

THREE ENGAGEMENT LEVELS

HOW MUCH YOU HAND OVER
Level What it means Choose this if

01 Turnkey You approve, we do everything else -
strategy, commissioning, writing, editing,
design, print management, digital build and
distribution.

You want a publication and not a publishing
department
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Level What it means Choose this if

02 Editorial and design You hold editorial direction and supply
institutional knowledge. We convert it into
pages.

You have subject authority in-house but
nobody who can turn it into pages

03 Production only You deliver finished copy and images to
schedule. We sub-edit, design, lay out, proof
and output.

You already have writers and the only missing
part is production

SIX STAGES

FROM BRIEF TO FIRST ISSUE
1.  The brief. You tell us what the publication has to achieve and who has to read it. The objective decides the
instrument.

2.  Mandate and concept. We write the editorial mandate, name and position the title, design the masthead and
set the house grid.

3.  The schedule. A production calendar with every deadline named and owned, signed by both sides before
anything is written.

4.  Production. Commissioning, writing, editing, fact-checking, design and layout.

5.  Sign-off. One named person on your side approves the proof. Their word is final.

6.  Publication. Print delivered, digital edition released, archive updated. Then the calendar rolls.

PRICED AGAINST A SPECIFICATION, NOT A RATE CARD
No two titles carry the same editorial load, so contract publishing is quoted against its own written
specification. Use the publication builder at cabanga.africa/publish.html to specify instrument, format,
frequency, extent, print run and engagement level, then send the brief. You receive a written proposal, a
production schedule and a fixed price against exactly what you specified.

Full detail: cabanga.africa/publish.html

https://cabanga.africa/publish.html
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SECTION 07

ADVERTISE
Space is sold by area at USD 0.015 per square millimetre, identically in all twelve editions. A full
page is USD 770 per edition, per issue. Nothing is negotiated and nothing is hidden.

Unit Trim (mm) Bleed (mm) Area USD per edition, per issue

Double-page spread 438 x 253 476 x 306 110,814 mm2 1,662

Full page 203 x 253 241 x 306 51,359 mm2 770

Half page - horizontal 203 x 125 241 x 141 25,375 mm2 381

Half page - vertical 97 x 253 116 x 306 24,541 mm2 368

Third page - horizontal 203 x 84 241 x 100 17,052 mm2 256

Quarter page - horizontal 203 x 62 241 x 78 12,586 mm2 189

Quarter page - vertical 97 x 125 116 x 141 12,125 mm2 182

Strip 203 x 42 241 x 58 8,526 mm2 128

APPLIED TO THE SPACE COST

POSITION LOADINGS
Position Loading Full page, USD

Outside back cover +60% 1,232

Inside front cover +50% 1,155

Inside back cover +35% 1,040

Facing contents or editor's note +25% 963

Guaranteed first third of book +15% 886

Guaranteed right-hand page +10% 847

Run of book no loading 770

Series and network discounts are alternatives, not cumulative. The larger of the two applies. Series: 3 insertions
-10%, 6 insertions -15%, 12 insertions -20%. Network: 3-5 editions -15%, 6-11 editions -25%, all 12 editions -35%.

ONE UNIT ONLY

WEB BANNER
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A single banner unit, 1500 x 250 px, on the magazine websites. Single edition USD 195 per month, rising to USD 1,450
per month for the full network of twelve sites. Term discounts: 3 months -10%, 6 months -15%, 12 months -20%.
Minimum booking is one calendar month; creative may be changed once a month at no charge.

IN ORDER

FROM ENQUIRY TO PUBLISHED PAGE
1.  Send an enquiry naming the edition or editions and the unit you want.

2.  Space is quoted by area, at USD 0.015 per square millimetre, before loadings and discounts.

3.  Confirm the booking by the 15th of the month preceding publication.

4.  Supply print material to specification by the 20th of the month preceding publication.

5.  The edition publishes on the last working day of the month.

Price a real booking in the quote builder: cabanga.africa/advertising.html. All figures in United States Dollars, exclusive of any
applicable local tax. Rate card edition 2026.1.

https://cabanga.africa/advertising.html
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SECTION 08

EDITORIAL STANDARDS
Every Cabanga title is bound by one published editorial policy, whether it is ours or produced for a
client.

THE WALL

WHAT IS SEPARATED FROM WHAT
Advertising is separated from editorial. A commercial relationship buys space and nothing else - not coverage, not
tone, not the withdrawal of a story. Advertisers cannot obtain, prevent or amend editorial. Sponsored material,
where it runs, is labelled as such.

IN ORDER

HOW A CORRECTION IS HANDLED
1.  The error is logged the moment it is raised, whether by a reader, a source or the desk.

2.  The editor of the edition verifies it against the original material. Nothing is corrected on assertion alone.

3.  If confirmed, the correction is published in the next edition and applied to the digital record.

4.  The correction states what was wrong and what is right. It does not bury the change or reword the original
silently.

5.  Corrections are never traded. No advertiser, sponsor or subject can obtain, prevent or amend one.

Full policy: cabanga.africa/editorial.html

https://cabanga.africa/editorial.html
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SECTION 09

LEADERSHIP AND GOVERNANCE
Named people, named credentials. Nothing in this Group is signed by “Admin”.

FOUNDER AND EXPANSION ARCHITECT

OSCAR MANDUKU-HABEENZU, MBA
Founder of Cabanga Africa Group, which he started in June 2017 with a single magazine in South Africa and has since
expanded into twelve regional editions and two specialist journals. Holds an MBA from the University of Cumbria.
Author of Universal Principles of Paid Advertising. Has mentored students for around ten years, drawn from
universities across the countries the network reaches.

Profile: linkedin.com/in/mandukuhabeenzu · oscarhabeenzu.co.bw

NON-EXECUTIVE CHAIRMAN

MUNYA CHIMBA
Trade architect, operations leader and finance strategist with twenty years in finance, trade and operations. Founder
of SITT Group (SITT Logistics, SITT Properties and Home Mad' Retail), specialising in cross-border logistics and
retail-operations consulting. Formerly Head of Operations at Shingai Group and Financial Controller at Sanlam
Developing Markets. Brings financial rigour, operational scale and continental trade experience to the Group's
governance.

DIRECTOR AND COMPANY SECRETARY

DR. JOHN ALPHA
AI researcher, software engineer and governance lead with more than twenty years in engineering and delivery. A
SAFe Release Train Engineer and Certified Scrum Master who has run enterprise-scale agile programmes at
institutions including Absa and Vodafone. Carries that instinct for sound process, accountability and clear
governance into the Company Secretary role.

https://www.linkedin.com/in/mandukuhabeenzu
https://oscarhabeenzu.co.bw
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WHO OWNS WHAT

DEPARTMENTS
Function What it owns

Editorial Commissioning, writing, editing and fact-checking. Editors are assigned to a specific regional
publication and market.

Design and production The house grid, layout, print specification and proofing across every edition.

Advertising and sales The published rate card, bookings, material deadlines and client service.

Contract publishing Client-owned titles - mandate, schedule, production and delivery.

Research BehaviourReport, the audience and market research platform.

Development The network websites, digital editions and distribution systems.

Full detail: cabanga.africa/team.html

https://cabanga.africa/team.html
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SECTION 10

WORKING WITH US
Cabanga Africa Group can be reached by email, phone or WhatsApp, with offices in Gaborone,
Johannesburg and Chinhoyi.

Office Address Email Phone and WhatsApp

South Africa -
Headquarters

723 Mohakare Street, Midrand,
Johannesburg 1685

info@cabanga.africa +27 69 342 8500

Botswana - Kweneng Plot 9256, Block 9, Mogoditshane,
Kweneng

info@cabanga.co.bw +267 78 467 445

Zimbabwe - Chinhoyi Stand 3800, Queensland, Chinhoyi info@cabanga.co.zw +263 779 899 001

IN ORDER

WHAT HAPPENS AFTER YOU GET IN TOUCH
1.  Your enquiry reaches info@cabanga.africa and is routed to the office nearest your market.

2.  A named person replies. You will not be answered by a shared alias with no name behind it.

3.  If the enquiry is commercial, you receive a written quotation against a specification rather than a verbal figure.

4.  If the enquiry is editorial, it goes to the editor of the relevant edition, not to the sales side. The two are kept
apart by policy.

5.  Anything urgent is better placed on WhatsApp than email.

If you want to Start here

Read the editions cabanga.africa/magazines.html

Understand the audience cabanga.africa/thinkership.html

Commission your own publication cabanga.africa/publish.html

Price advertising space cabanga.africa/advertising.html

Subscribe cabanga.africa/subscribe.html

Read the editorial policy cabanga.africa/editorial.html

Contact the Group cabanga.africa/contact.html

https://cabanga.africa/magazines.html
https://cabanga.africa/thinkership.html
https://cabanga.africa/publish.html
https://cabanga.africa/advertising.html
https://cabanga.africa/subscribe.html
https://cabanga.africa/editorial.html
https://cabanga.africa/contact.html
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AFRICA THINKS HERE.
Cabanga Africa Group Pty Ltd

723 Mohakare Street, Midrand, Gauteng 1685, South Africa

info@cabanga.africa · cabanga.africa · +27 69 342 8500

Company Profile 2026. Published 27 July 2026 by Cabanga Africa Group. Reviewed by Oscar
Manduku-Habeenzu, MBA, Founder and Expansion Architect. Figures current at the date of publication; the live
rate card at cabanga.africa/advertising.html is authoritative.
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